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Division 44:  Western Australian Tourism Commission, $52 303 000 - 
Mrs J. Hughes, Chairman. 

Ms S.M. McHale, Minister for Tourism. 

Mr R. Muirhead, Chief Executive Officer. 

Ms S. Withers, Executive Director, Corporate and Business Services. 

Mr P.G. Kealley, Manager, Accounting and Financial Services. 

The CHAIRMAN: We have a quorum.  We are dealing with division 44.  Member for Carine? 

Ms K. HODSON-THOMAS: I draw the minister’s attention to the item “Total appropriations provided to 
deliver services” on page 771.  The 2005-06 budget was $48.022 million, the estimated actual was 
$51.885 million, and the budget estimate this year is $50.230 million.  I draw the minister’s attention to her 
recent response in Parliament when she told me that there was $10.5 million in new money over the next two 
years and a further $10.5 million over the next four years for e-marketing.  When the minister says it is new 
money, it is really just a reallocation.  I do not see it as new money.  I wonder whether the minister would 
explain that. 

Ms S.M. McHALE: I will give the member for Carine full marks for trying to flog a dead horse.  I will explain 
it, because the member has been trying to discredit the government’s commitment to tourism.  She has not 
succeeded.  She had Mark Drummond ring Treasury - or Mark Drummond, as a result of the member’s press 
release, rang Treasury.  Treasury explained the statements that I had made, and then said that those statements 
were absolutely correct.  Whichever way we look at it, the member’s statements have been at best mischievous, 
and certainly misleading.  The reason I am saying that there is $10.5 million additional funds over the next two 
years is that there is $10.5 million over the next two years.  The member has been attempting, first of all, in all of 
her statements to use total appropriations as opposed to what the government actually gives in appropriation.  
The total cost for services includes absolutely everything, including revenue, sponsorship and income generation 
as a result of events and so on, and they vary.  With respect, I suggest that we use the total appropriation figure, 
not the total cost for services.  In 2004-05 and in 2005-06, the government allocated $9.4 million - 
Ms K. HODSON-THOMAS: Can the minister give me the page too? 
Ms S.M. McHALE: I am responding to the member’s question, which relates to page 771, and it goes to the 
heart of everything we will say in this session.  I want the member to understand that I have not misled her, that I 
have not tried to distort the tourism budget and that this is in fact recognised as a good budget.  In 2004-05 and 
in 2005-06, the government allocated a one-off amount of $9.4 million, most of which was spent in 2005-06.  
That was always recognised by the sector as being a one-off.  That means it is not recurrent.  What we have 
gained is new marketing money for 2006-07 and 2007-08.  I accept that it is not in the outlying years; that is, in 
2008-09 and 2009-10.  If the member looks back over previous budgets, and indeed her government’s budgets, 
she will also find that, typically, tourism does not put in allocations for marketing in the outlying years, because 
it is an industry that responds, innovates and reacts to the market demands.  Therefore, it is not unusual to not 
have that in the outlying years.  If people want to, they can distort the outlying years by saying that there is a 
reduction.  To say that there has been a cut is not correct.  I accept that we have not allocated the marketing 
funds in 2008-09 and 2009-10 for those reasons.  However, if the member looks at where the budget has come 
from, she will see that in 1999 the total tourism budget was $31 million, and in 2006-07 it is $50.2 million.  
Therefore, over the past five years we have consistently increased the tourism budget, particularly in 2005-06 
and 2006-07.  Certain funds were spent in 2005-06 that will not be spent in 2006-07, and funds will be spent in 
2006-07 that will not be spent in 2007-08.  I am talking mostly about events such as the Tom Hoad Cup water 
polo event and the Johnnie Walker Classic golf event, which cost $2.5 million.  We are not having the Johnnie 
Walker Classic in 2006-07.  Of course, there was the Telstra Rally Australia money in 2005-06.  We have made 
it clear what Rally Australia will cost the state and the public in 2006-07, and Treasury knows that I will be 
going back for supplementation for Rally Australia.  Therefore, I am asking the member to understand that the 
tourism budget has, for the first time, a significant commitment to marketing, taking the allocation and the 
appropriation to more than $50 million.  There are matters that are adjusted and matters that we need to go back 
to Treasury on.  As I say, Rally Australia is one, and that is probably in the region of $1.7 million.  Last year it 
was $1.4 million.  It is a drain on the public purse.  However, we will have to get additional money for Rally 
Australia.  We had the Australian Tourism Exchange in 2005-06.  We are not having ATE in 2006-07, so we do 
not need the money.  We secured that money as a one-off for ATE.  What we have is recurrent funding for the 
next two years and an understanding with Treasury that when we have evaluated the impact, we will be arguing 
that we want to continue the marketing strategy.   
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Mr B.S. WYATT: I refer the minister to the first bullet point under “Major Achievements For 2005-2006” on 
page 775.  Prior to being elected, I was involved in a number of tourism ventures, both in WA and in the 
Northern Territory.  It is apparent that Western Australia has done very well with international visitors, who 
were certainly the lifeblood of those ventures in which I was involved.  Can the minister tell me what the 
government is doing to ensure that those figures that remain high and are certainly ahead of the national increase 
will continue to remain high? 
Ms S.M. McHALE: International visitors to Western Australia in the calendar year 2005 reached a record high.  
We had a great year in 2005.  We had more than 635 000 visitors, which is the highest on record, and they spent 
more.  That is correct, is it not? 
Mr R. Muirhead: Yes.   
Ms S.M. McHALE: They spent about $1.2 billion around the state, and that was an increase of 9.5 per cent.  
The source of that is the international visitor survey done by Tourism Research Australia, so it is the national 
body, not Tourism WA, that is asserting those figures.  Over that same period, there was a 0.8 per cent increase 
in international visitor experience.  Western Australia enjoyed a significant increase in both numbers and 
spending, and our top markets were the United Kingdom, Singapore and New Zealand.  They are our core 
markets, and they were the top source markets.  That can be linked very much, in part, to the marketing that was 
done in 2005.  The additional marketing funds provided last year through that one-off allocation allowed us to 
boost our marketing activities in those core markets.  We had comprehensive campaigns for the first time in the 
UK - that was followed up in 2006 - and in New Zealand, and we saw those figures increase.  We also have 
emerging markets that we have talked about, China being one and Korea another.  We have been fairly active in 
those countries.  The new money that we have will allow that marketing to continue.   
[2.10 pm] 

Mr J.N. HYDE: I refer to page 775.  The budget papers indicate that Tourism Western Australia will receive 
substantial funding in 2006-07.  I am just wondering whether perhaps either the minister or one of her officers 
can tell me about some of the highlights of this.  I am interested in what perhaps does not often appear as the 
value adding that Tourism WA does.  I know that we went into the election with a promise of an extra 
$3.6 million, I think, for international students, and I believe that went through the federal Department of 
Foreign Affairs and Trade.  However, I know that Tourism WA, as I requested in my budget speech last year, 
does liaise, and we are getting whole-of-government value from a lot of that.  Obviously, staff time, which is the 
budget item to which I am alluding, would be used in value adding to other government funding for tourism. 
Ms S.M. McHALE: The point that I think the member for Perth is making is about the contribution by other 
agencies to the tourism agenda, and that the tourism agenda is, in part, marketing Western Australia 
internationally.  There is a lot of work happening in agencies such as the Department of Agriculture and Food 
with our food and wine.  While we are focusing on developing food and wine tourism opportunities, a lot of 
marketing is actually going on in Agriculture.  The Department of Industry and Resources was given 
$3.8 million, I think, to promote Perth as an education centre.  I think the member has shown some interest in 
that.  That is certainly a commitment that was made as part of our 2005 commitment.  The links between tourism 
and the value adding that the Department of Industry and Resources is doing is significant.  Perth Education 
City, which is a non-profit organisation that is owned by the majority of WA tertiary institutions, is looking at 
education opportunities in Tokyo, Japan, and in a number of other major cities in Japan and in other countries.  
There are quite a few education tourism opportunities.  We have been promoting cultural tourism.  Food and 
wine is just another example of where value adding is happening all the time in other agencies. 
Mr J.N. HYDE:  The question I am directly asking relates to students coming into Australia, particularly Asian 
students from our prime markets such as Malaysia, Singapore and Thailand.  If a child is doing his or her 
university studies at the Curtin University of Technology through PEC, often parents, siblings, uncles and 
aunties also come here.  I understand the staff time in tourism is being used to value add for the tourism part of 
that. 
Ms S.M. McHALE:  Yes.  I think we had four and a half thousand students from China last year.  When we are 
talking about a student, we are absolutely talking about his or her aunties, uncles and parents who also come 
here.  I will ask Richard Muirhead to give some more detail on the connectivity between tourism and that piece 
of work. 
Mr J.N. HYDE: I have heard the figure of $1 billion bandied about for the tourism local economy on-spend 
from international students. 

Mr R. Muirhead:  Yes, we work fairly closely with Perth Education City and the Department of Industry and 
Resources.  Some of the key initiatives we try to implement are in recognition of the fact that a destination is 
more attractive for education if it is also a nice place to visit.  We do a lot of marketing work through the 
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institutions.  We have direct links with the Perth Education City web site and also other web sites, such as the 
westernaustralia.com web site.  We are also directly involved in specific overseas promotional opportunities.  In 
Japan, our office works through the embassy there, and we participate with Perth Education City in education 
seminars.  I think most recently we did some in Tokyo, Sapporo, Fukuoka and Nagoya.  On top of that, I guess, 
trying to start earlier, we have been getting very heavily into promotion at a lower school level, and we had our 
first really big success in bringing here, I think, 320 students and teachers from Kinkowan Senior High School, 
who came for a market visit to look at the place.  Those people go around and look at educational institutions 
and, hopefully, come back to study later.  That was such a successful visit that there will be another visit this 
year by another 320 students from the same school who are studying English.  We are trying those links all the 
time.  When people come and spend a longer time studying here, we do like the families and friends visiting. 

Mr J.N. HYDE:  That is great. 

Ms K. HODSON-THOMAS:  I refer to page 771 again and to the first dot point, which relates to the attraction 
of domestic and international visitors to the state of Western Australia.  I know that I probably raised these issues 
previously, but I point out that the figures for Chinese international visitors over the past two years are going 
backwards, as are those for Japanese tourists.  I am wondering whether the minister can explain what she intends 
to do to try to shift that decline in those numbers visiting our state. 

Ms S.M. McHALE: The figures for China did decrease slightly, I think, from 10 900 in 2004 to 9 800 in 2005.  
That was just over a thousand.  However, the budget for attracting visitors from China went up dramatically 
from 2004-05 to 2005-06.  It is a bit interesting that the numbers decreased by a thousand, but I need to say a 
couple of things.  While we endeavour to ensure that the data is absolutely correct, I think there can be quite 
dramatic variations in the data.  That applies to every year, so I am not saying that that is the reason there is a 
reduction.  However, the numbers can vary fairly significantly, so they are not absolutely precise figures for each 
year.  Given that, we need to treat the data with some caution.  One interesting anecdote I picked up when I was 
in China was the effect of the tsunami on Asian travellers.  Members will recall that the tsunami happened on 
New Year’s Eve, in December 2004.  Is that right, John? 

Mr J.N. HYDE:  No, it was Boxing Day at 10.04 am. 

Ms S.M. McHALE:  In 2004? 

Mr J.N. HYDE:  Yes.   

Ms S.M. McHALE:  I would not have thought that it would have an impact, but it actually did, on people 
travelling. 

Mr J.N. HYDE:  It impacted hugely on the psyche of people travelling throughout Asia. 

Ms K. HODSON-THOMAS:  I do not think the minister is being helpful, because the other states have double 
figures. 

Ms S.M. McHALE:  Madam Chair -  

The CHAIRMAN:  Members, I think we will take it back to the minister. 

Ms S.M. McHALE:  Madam Chair, I am reporting back to the committee on some of the factors in the reduction 
in numbers.  What are we going to do?  We have a significant program for the Chinese market.  We have just 
launched an amazing partnership with ctrip.com, which is an online booking service.  We have partnered with 
Ctrip.com International Ltd.  I visited it while I was in China.  It is a huge online producer, with something over 
4 000 employees; that is for both domestic and international travellers.  Of course we have a trade marketing 
manager whom we appointed in August 2005.  He is based in Shanghai, but obviously works with the Chinese 
tourism industry in China.  We have recently produced an eight-page promotional brochure in Mandarin.  In 
September 2005, the government led a WA tourism operator delegation to China.  We launched in December 
2005 the Mandarin version of the Tourism Western Australia web site.  We participated in the Australian travel 
mission to China in late 2005.  We have posted a pretty extensive array of trade familiarisations, and will 
continue to do so.  I was in China for 10 days and I met with key tourism operators, airlines and government 
officials to encourage trade both to China and from China.  It is obviously very important when a person goes to 
a country to say, “Of course we want to take your tourists, but we also want to contribute to your tourism 
industry.”  From an airline point of view, we must make sure there are bums on seats, both to and from, so it is 
really important to look at how we can encourage people to also visit China. 
In April 2006, we started a new brand tactical press and billboard campaign with Cathay Pacific.  We have 
recently, in the past few weeks, negotiated a package for just under 4 000 renminbi - a three-night experience.  
That was with Cathay Pacific.  We are in negotiations at the moment - 
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Ms K. HODSON-THOMAS:  It is a three-night package to Perth. 

[2.20 pm] 

Ms S.M. McHALE:  Yes, to Perth.  It must be remembered that most Chinese people either have limited 
holidays or have the week-long national holidays, so most of the tourist activity is fitted into maybe a five-day 
program.  It takes a day to travel to and from China, so the member might not think a three-day program is 
significant, but it actually is a very good way of engaging Chinese tourists.  We are in negotiations on another 
initiative that is not yet ready to be announced, but it will be an exciting package. 

I will give the member some more information on Ctrip.  Last year it booked about 5.5 million room nights and 
3.7 million air trips, and 2 500 hotels were signed up.  Those figures are international, but it shows the size of the 
company and its capacity to network globally. 

Ms K. HODSON-THOMAS: The minister talked about the three-night package that was negotiated for 4 000 
renminbi.  What does that actually give them?  It obviously gives them a flight to Perth, but from where? 

Ms S.M. McHALE:  It is with Cathay Pacific.  It includes airline flights, hotel accommodation and activities on 
the ground.  It flies from Shanghai or Beijing to Hong Kong. 

Ms K. HODSON-THOMAS: And then to Perth. 

Ms S.M. McHALE:  The route is through Hong Kong, and from Hong Kong to Perth. 

Ms K. HODSON-THOMAS:  Are the three nights in Western Australia in Perth itself, or is there a tour 
package in that? 

Ms S.M. McHALE:  Usually, they use Perth as the destination, and typically they might do a Mandurah trip, a 
Pinnacles trip and then a city-based trip in the three days. 

Mr J.N. HYDE:  Up to Carine. 

Ms S.M. McHALE:  Yes, to Carine. 

Ms K. HODSON-THOMAS:  The best beaches in Perth. 

Ms S.M. McHALE:  Golf courses. 

Dr J.M. EDWARDS:  I refer to “Major Policy Decisions” at the bottom of page 772 and to the line item 
“Tourism e-Marketplace”.  I know for myself these days that when I am thinking of going anywhere, I tend to 
get on the Internet, have a good look and get a whole lot of information that way.  I notice elsewhere in the 
budget papers that there is mention of the huge number of people who have Internet access and who probably do 
the same thing.  Therefore, can the minister explain more about the tourism e-marketplace, and also can she tell 
me how that might be linked to tourismwesternaustralia.com that is also mentioned in the papers? 

Ms S.M. McHALE: Increasingly, people are using the Internet to book worldwide.  Going back to the member 
for Carine’s questions about China, typically Chinese tourists have travelled as a group, for a whole range of 
reasons, mostly political.  However, increasingly people are making their own independent travel plans, and they 
are using the Internet.  Our policy approach to tourism has been to ensure that we keep abreast - preferably 
ahead - of the e-market strategy, to make sure that Western Australia can capitalise on the use of the Internet.  As 
part of the budget for 2006-07, there is additional funding for e-marketing.  We have committed $10.15 million 
over four years.  Part of that is recurrent expenditure and part of it is capital expenditure.  Again, going back to 
the member for Carine’s point, in looking at the budget, one also needs to look at the capital budget.  In 2006-07, 
we have allocated $2.4 million.  The Internet is the major and growing source for planning and booking travel, 
so we think our e-marketplace strategy is an exciting tourism initiative.  It will deliver an integrated online 
presence for the whole of the tourism industry in Western Australia.  That includes our regional tourism 
organisations, the visitor centres and other partners.  It will mean that all WA tourism products and destinations 
can be accessed through a single access point - that is, tourismwesternaustralia.com - with all the web sites 
linked to that.  It will allow us to have a personalised, targeted customer database, so that we can market through 
that electronic database.  That will then help us develop future marketing and promotional activities.  We think it 
is an extremely cost-effective way of marketing in markets in which, basically, the cost of traditional advertising, 
such as television, is exorbitant.  To use the Internet and to use a lot of web sites is a cost-effective way of 
reaching out to potentially millions of people. 

Mr B.S. WYATT: I refer the minister to the first bullet point on page 772 in respect of the aviation industry, 
which naturally flows into the fourth bullet point under “Major Initiatives For 2006-07” on page 777.  I am 
curious to know how the WA government is approaching this sector of the tourism industry, in light of the fact 
that it is no doubt the way that 99 per cent of tourists get to WA. 
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Ms S.M. McHALE: The way that our government has been supporting that is by the negotiations we have been 
having and the incentive agreements we have been making, particularly with Emirates airlines, which have been 
a huge success, and with Jetstar Airways, which started in February or March this year.  Air access is vital.  
When I was in China, I talked to China Eastern and Air China, in particular, about the possibility of direct flights 
from China to Perth.  We have formally invited a delegation from China Eastern to come to Perth to progress the 
discussions on direct flights.  Given the shortness of holidays, if we can knock a couple of hours off the journey - 
maybe even three, four or more - WA as a destination will become more attractive.  We have been focusing on 
new air routes, and trying to grow that capacity.  I might get Richard Muirhead to talk about the success of 
Emirates.  However, last year we achieved significant growth on the major interstate routes of Sydney, 
Melbourne and Brisbane through larger aircraft being allocated to Perth, so we can actually increase the 
frequency of numbers. 

Mr R. Muirhead: Emirates is an interesting case study for us.  Indeed, the minister used it in her discussions 
with the airlines in China.  When we started talking to Emirates, there really was no market out of the Middle 
East for Western Australia.  Having come from a start-up situation about three years ago, Emirates has now 
committed to double its daily flights from Dubai to Perth this year.  Looking at the impact that that has had on 
some of our traditional markets in Europe, and the UK in particular, where we are seeing that growth in the 
market, it is all akin to the fact that we are getting extra access.  That extra access is also very fortuitous.  Indeed, 
during the severe acute respiratory syndrome period, when people were shunning South East Asia and north 
Asia, we found that we got a lot of conversion coming through the Middle East, so we still had the route to our 
major markets.  In aviation there is always an argument about whether demand drives capacity or capacity drives 
demand.  We believe it is probably the latter; that the capacity drives demand and, therefore, the very strong 
push to get them in.  Emirates also had the big advantage of providing direct access for a lot of our horticultural, 
fresh seafood, fresh meat and wine products into the Middle East market.  We have an aviation development 
fund of $500 000 a year over four years, which was started by the government in 2005-06.  That money is used 
specifically to work with airlines to build the demand for the routes. 

Ms S.M. McHALE: I will just finish by saying that air carriers now virtually demand increased support from 
governments.  It is a highly competitive business, notwithstanding that we are talking about companies making 
profits.  It is important to have that aviation fund so that we can negotiate and secure those additional routes.  It 
is marketing activities and promotional material as well as the incentives that we can provide. 

Mr J.N. HYDE: In relation to that aviation development fund, Tiger Airways, the budget carrier out of 
Singapore, has opened up in Darwin.  Air Asia, which is the most successful budget airline in the world and 
which is now getting the long-range airbuses, is looking at coming into a European-like country nearby.  Jetstar 
goes internationally, including allegedly from Australia direct to Phuket and some of the other key non-capital 
markets.  Are we trying to get onto Jetstar to fly out of Perth internationally, and are we looking at the budget 
carriers as growth markets? I am very much aware that since Valuair got gobbled up by Qantas, we have gone 
back to Qantas and Singapore Airlines being over-chockers on all their flights.  They are not doing extra flights, 
and they have put up the fares, whereas Valuair provided competition, and I reckon we had more capacity.   

[2.30 pm] 

Ms S.M. McHALE: I have had discussions with Alan Joyce, the chief executive officer of Jetstar - those 
discussions are ongoing - about using Perth as a point for its international journeys.  He is very interested in 
pursuing that.  I do not think we will be the first, because I think it will go from the eastern seaboard.  However, 
we have had those discussions, and we are in there saying that we think Perth is a good destination point, 
particularly for the medium hauls.  Jetstar is talking more about short to medium hauls initially.  However, yes, 
we have had those conversations and will be pursuing that. 

Mr J.N. HYDE: At one stage when we had Ansett, Broome was a magnificent hub, because the flights were 
coming from Melbourne and Sydney and going to Broome, and then going on to Bali or somewhere else.  
Broome has that potential, if we can convince an airline to invest in WA. 

Ms S.M. McHALE: It is an interesting process.  We have to convince the airline companies that the demand or 
potential is there; hence the importance of marketing.  They will not take a route that they do not think is 
profitable.  Therefore, we have to build up our capacity by marketing, so that the destinations become attractive, 
and then they will become interested in having more serious negotiations with us.  The member is absolutely 
right.  Relying on just Qantas or Singapore Airlines limits the opportunities, and that is why we are having 
conversations with other airlines. 

Mr B.S. WYATT: Mr Muirhead spoke a minute ago about the activity between the government and the Middle 
East regarding Emirates.  Is there any form of similar activity going on with India? 
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Ms S.M. McHALE: I will ask Mr Muirhead to answer that. 

Mr R. Muirhead: Not at the current time.  Qantas has started flying again between India and the eastern states, 
but not into Perth.  From our perspective, the Indian market is a future market.  It is one of the markets that we 
identify as a potential market when funds are available.  However, we do not have direct air access at the 
moment, and that is a key issue.  There was at one stage direct but stopover access via Singapore, but it was not a 
successful route.  It is one of the areas on which we have a watching brief, and we would certainly have 
discussions if an airline were to start talking about non-stop access.  However, our current focus is on China and 
Korea.  We believe they are more prospective markets for development, and so we are working with airlines up 
there as a priority before India. 

Mr G.A. WOODHAMS: I refer the minister to the fifth dot point on page 772, which starts with the words, 
“Visitor centres, especially in regional areas of Western Australia”.  Essentially I agree with the sentiment that 
comes under “Significant Issues and Trends”, but can the minister direct me, within the context of this particular 
publication, to where I might find the financial commitments that the government has to visitor centres and the 
relationship that government has in developing and supporting these? 

Ms S.M. McHALE: We have been funding some initiatives for visitor centres through the regional investment 
fund.  On page 781, the regional investment fund money is included in the line that states “Less Income”. 

Mr G.A. WOODHAMS:  Yes. 

Ms S.M. McHALE:  The net cost of the service is $3.5 million.  Sorry; we were allocated $1 million a year for 
three years for the visitor centres through the RIF money. 

Mr G.A. WOODHAMS:  How many visitor centres would that cover? 

Ms S.M. McHALE:  There are 101 visitor centres in total throughout the state.  They are not all of the same 
accreditation level, and so the number of centres may vary, depending on the criteria for the funding.  For 
instance, I informed Parliament only last week, I think, of the latest round of investments in the visitor centres.  I 
think something like 19 or 20 centres were funded through that particular round, but there had been a similar 
round a few months before, so it varies. 

[2.40 pm] 

Mr G.A. WOODHAMS:  I have one further question.  Is the minister aware of any communities in Western 
Australia that are developing visitor centres at the moment, or is the figure of 101 static or complete, and no 
negotiation is available for more visitor centres? 

Ms S.M. McHALE:  No, it is not static.  It would not be static, because as communities develop or as places 
take on a tourism quality, there needs to be a response to that.  Typically, some towns that might have 
traditionally been mining towns might now be becoming tourism towns as the mines decline, and we need to 
respond to that.  I will ask Mr Muirhead to perhaps give some more detail. 

Mr R. Muirhead:  The visitor servicing study did, as the minister said, identify 101 visitor centres, and it 
actually identified a number of tier 1 visitor centres at what we consider to be key access points.  However, there 
is never anything to stop more visitor centres being created.  They are often created, and funded by local 
government, by local communities or by local industry.  Indeed, they can start with new centres; for example, the 
interpretation centre that is being put in by the Department of Conservation and Land Management at the 
Pinnacles.  We are looking at putting a form of visitor centre into that or encouraging it to do so.  It is a dynamic 
situation.  As the minister said, it relates to where the demand for tourism comes. 

Ms S.M. McHALE:  Most, if not all, of them are membership based, so they generate revenue, depending on 
how attractive they are to the individual suppliers and service providers. 

The CHAIRMAN:  Members, before we continue, I will bring to your notice that we are halfway through our 
time, and we still have division 45 to go, which is culture and the arts.  I have six more questions on the question 
sheet, so we will continue.  However, if the questions and answers can be kept short and sharp, we can move on.  
Members should keep that in mind.  We can go for as long as members like, but we still need to deal with culture 
and the arts. 

Mr T.R. SPRIGG:  I refer to the “Service and Appropriation Summary” on page 773 and to “Service 3: 
Convention and Incentive Travel”.  I assume that the amount of $1 million approximately has been budgeted for 
marketing the Perth Convention and Exhibition Centre.  One million dollars seems a very small amount - a 
measly amount - given the problems that that particular organisation has.  Can the minister outline some of the 
plans?  This $1 million will need to be spent very, very well indeed to actually make that place viable.   
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Ms S.M. McHALE:  The convention and incentive travel is for business tourism, using the language, and it is 
for more than just the Perth Convention and Exhibition Centre.  We must bear in mind that there are probably 
three or four major convention facilities - I might be wrong on that.  However, in addition to that $1 million per 
annum, we also allocated $1 million over three years.  Therefore, in addition to the $1 million, there is an 
allocation of $1 million over three years, also to be spent in partnership with the convention facilities. 

Mr T.R. SPRIGG:  That makes the budget $1.3 million. 

Ms S.M. McHALE:  Yes, $1.3 million.  When that is benchmarked against other states, it is pretty comparable.  
What are we doing?  I am happy to talk about the Perth Convention and Exhibition Centre, but that really does 
belong to -  

Mr J.N. HYDE:  It is a private business.   

Ms S.M. McHALE:  It is a private business. 

Mr J.N. HYDE:  What does the opposition want - socialism? 

The CHAIRMAN:  Thank you, member.  The minister is quite capable of answering the question. 

Ms S.M. McHALE:  We have allocated it extra money. 

Ms K. HODSON-THOMAS:  The minister should really look at other Labor governments and where they are 
investing. 

Mr J.N. HYDE:  One moment the opposition is for private enterprise and then it wants to nationalise. 

The CHAIRMAN:  Members, the minister is speaking. 

Ms S.M. McHALE:  As I said, Madam Chair, when looking at the benchmarked figures, Western Australia is 
not significantly behind, nor is it significantly ahead, in the amount of money that is allocated for conventions in 
the nation.  I will ask Mr Muirhead to comment further on what we are doing and how that additional funding 
can be accessed. 

Mr R. Muirhead:  The additional funding that was offered to market large conventions, which naturally benefit 
the Perth Convention and Exhibition Centre, was allocated through the Perth Convention Bureau.  The Perth 
Convention Bureau was asked to come back and say how it wanted to use the funds.  In discussion with the 
organisations, it can provide the large conventions, which are the ones at the Burswood International Resort 
Casino, the Perth Convention and Exhibition Centre and, to a slightly lesser degree, the Esplanade Hotel at 
Fremantle.  While it is going after large conventions, it is raising 50c in every dollar from participants to do that, 
and it is having some successes.  We have recently made a slight modification to that funding model to free it up 
a little, in light of the fact that the Perth Convention and Exhibition Centre has withdrawn from that 
participation.  It was its choice to withdraw from working with the Perth Convention Bureau, and so we have 
made it a little easier for the Perth Convention Bureau to go out and win the business for other major players in 
the area.  The Perth Convention and Exhibition Centre can still participate in that if it wishes to. 

Mr T.R. SPRIGG:  I have a further question.  I am aware of a couple of potential 5 000-plus delegate 
international conventions looking at Perth as the venue.  It is obviously in the government’s interest to get those 
5 000 delegates here.  What specifically is done to make that happen? 

Ms S.M. McHALE:  When a convention is being bid for - usually with those large-scale ones, there is 
international bidding - depending on what it is, we will engage with other agencies to attempt to secure those 
conventions.  The other long-term strategy that we must address is access to hotel accommodation.  That is why 
we have embarked on the Landbank project.  We are conscious that at the moment, particularly with conventions 
of that size, there is a shortage of hotel accommodation.  Because we are in a great economic boom, there is a lot 
of commercial and business use of our hotels.  It is ironic, but it is putting pressure on availability of 
accommodation.  Therefore, we need to be looking at how we can secure more hotel accommodation.  That is 
very much a part of our strategy.  I do not know whether Mr Muirhead has anything else to add about how we 
bid or how we try to secure - 

Mr R. Muirhead: The key point is that the government funds the Perth Convention Bureau, another privately 
based membership organisation, to undertake this work.  That was an arrangement put in place years ago, before 
I joined the organisation.  We believe it works well.  It has the support of the private sector.  It goes out and 
chases those.  As the minister said, we will come in with support on the major ones, but it is primarily its 
responsibility, and we work hand in glove.  There is cross-membership between our board and its board, so there 
is a close synergy in what we do.  However, it was deemed a better way to go after that business in conjunction 
with the partners that benefit primarily from it. 
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Ms S.M. McHALE:  I will just add another point, again much more globally, about the whole vision of the work 
we are doing around - this might sound odd - the new railway line, the central business district and the new 
theatre.  We have to make Perth an attractive place for big conventions to come to, because we are competing 
with Shanghai, Sydney and Hong Kong.  In order to be in there internationally, we have to be attractive at all 
levels.  It is not just what the Perth Convention and Exhibition Centre has to offer; it is what Western Australia 
and Perth have to offer. 
Mr J.N. HYDE:  I refer the minister to page 773 and the line “Event Tourism”, which appears to be an 
important part of the tourism sector.  Can the minister outline the activities being undertaken with that funding 
identified as being for “Event Tourism”.  Unfortunately, I have to refer to the environment, as I want to couple 
that funding with the issue of V8 Supercar events.  Most of my residents are delighted that they are not in the 
budget and the figures are rubbery - 

The CHAIRMAN:  Can the member stick to the subject? 

Mr J.N. HYDE:  Yes.  I am talking about event tourism.  I was late coming to the committee this morning 
because I had been attending the Perth Convention and Exhibition Centre, which is in my electorate.  There are 
four conventions being held there today.  I am dressed in green, as are the minister, the member for Maylands 
and the Chair; however, nobody from the opposition is dressed in green.  It is appalling that there are no “TV 
greens” in this chamber.  Here I am with some green material from the 3rd National Buying Green Conference. 

Ms S.M. McHALE:  Excellent! 

Mr J.N. HYDE:  It had delegates at our convention centre from all over Australia, and is one of the events being 
held here. 

The CHAIRMAN:  I knew that was going to be interesting. 

Ms S.M. McHALE:  I thank the member for Perth for that very comprehensive question.  I knew there was a 
reason I was wearing green! Events are an essential element and a vibrant part of the tourism mix.  In planning 
for the coming year, a number of new events will be a focus of EventsCorp.  The most notable ones are the Red 
Bull Air Race World Series in November, and the NRMA Insurance Australian Surf Life Saving 
Championships, which the member for Cottesloe concurred with and which I thought was extraordinary.  That 
will be a huge event, the biggest event of its kind, with about 8 000 competitors and about an extra 100 000 
people watching the action.  Some very big events are coming to Perth.  That is the list of events in 2001, which 
was set probably in 1999-2000.  This budget has a list of events in 2005. 

The CHAIRMAN:  I will note that the Hansard staff cannot actually get that down. 

Ms S.M. McHALE:  For the purpose of the record, I am holding one A4 page with a list of events. 

Mr J.N. HYDE:  With lots of wide gaps on it too! 

[2.50 pm] 

Ms S.M. McHALE:  It is a very comprehensive list.  In the following three years we will invest more than 
$54 million in the surf-lifesaving event, which we have secured for three years.  We expect it will inject about 
$25 million of economic return and, of course, generate national media attention.  We need to ensure that events 
that we secure have significant international media interest, because that is the value adding to tourism that we 
can then use to promote Western Australia.  We will be hosting the Ashes cricket event in December, and we 
have our core events as well.  There is, therefore, a continual search in the world for events, but our policy and 
strategy are to ensure that we secure events that represent the uniqueness of Western Australia’s environment, 
flora, fauna and so on.  The strategy is, therefore, to find events which represent WA’s uniqueness and which 
more often than not cannot be stolen from us. 

Ms K. HODSON-THOMAS:  I refer to the third dot point on page 772, which relates to the decline in domestic 
tourism across Australia.  Western Australia has experienced an 8.2 per cent decrease in domestic visitors and a 
9.5 per cent decrease in domestic tourism expenditure.  Can the minister explain what she intends to do to try to 
shift that decline in numbers, because we should be able to attract interstate visitors? 

Ms S.M. McHALE:  I thank the member for Carine for the question.  Indeed, we want to attract interstate and 
intrastate visitors.  It is true that nationally domestic tourism has declined in all states except one. 

Ms K. HODSON-THOMAS:  In Perth? 
Ms S.M. McHALE:  Visitor numbers declined in WA by 8.2 per cent, Tasmania by 14.7 per cent, South 
Australia by 13.6 per cent, Queensland by 3.9 per cent, and New South Wales by 7 per cent.  The Northern 
Territory was the only jurisdiction that experienced an increase; that is, by .01 per cent.  The member can 
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therefore see that the numbers in all but one state declined.  Western Australia’s decline is from the previous 
year.  I do not have the figures for the years prior to that, but the events of September 11 and the Bali bombings 
actually put people off travelling internationally so that they travelled within Australia.  As time has elapsed, 
people have returned to international travel, in particular to Bali.  People have regained a little confidence and 
are once again travelling internationally, particularly to countries such as Thailand and Bali, where holiday 
packages are still relatively cheap.  There is therefore a behaviour among tourists.  The member must understand 
that the decline affected all but one jurisdiction.  What are we doing? We have conducted significant tourism 
marketing interstate.  If the member were to visit Sydney, she would probably see “The Real Thing” television 
commercials in Sydney and Melbourne.  Sydney and Melbourne have had aggressive marketing programs.  We 
have pointed out to the regional tourism organisations in Western Australia, which we have funded, the 
marketing for intrastate.  We have been marketing Western Australia domestically.  Our office in Sydney, which 
now has four staff members, is working the east coast very significantly.  The staff in the Sydney office are very 
experienced and are working extremely well with the tourism operators who work with Western Australia.  They 
are about marketing the state, and they are doing that. 

Ms K. HODSON-THOMAS:  I have a follow-on question about staff.  The minister said that she has staff 
working in Sydney.  Are staff working in any other state? 

Ms S.M. McHALE:  We had offices in Melbourne and Brisbane, which were both single operators, and we had 
two staff members in Sydney.  A decision was made to close the Brisbane and Melbourne offices some time ago 
when there was limited capacity with staff working on their own.  With the critical mass of four staff members in 
Sydney, we were able to attract more senior staff with significant experience who can work the industry very 
well.  That is, therefore, the staffing situation. 

The CHAIRMAN:  Members, I am conscious of the time.  There is half an hour for division 44 and four 
members are on the question list.  Does the committee want to proceed? 

Dr J.M. EDWARDS:  My question relates to page 778 and is about special events.  The second dot point from 
the bottom of the page refers to “a special event protocol initiative to encourage an all of government and 
industry approach”.  Can the minister describe what that comprises?  I must say from my own experience that 
the ICF Canoe Marathon World Championships opened my eyes to tourism in the suburbs of my electorate.  
Local governments were very gratified with their involvement.  In fact, that international event meant that 
Western Australia received international television coverage of people undertaking activities in my electorate.  It 
was very good for local people, as well as for marketing Western Australia and for getting city local 
governments to acknowledge that they can hold a marketable tourism event in their own area that brings in 
people from overseas and brings money into the state.  Can the minister tell me a little about the protocol for 
such events and whether part of that protocol is to continue to engage local government in the way that occurred 
so very well with that canoeing event? 

Ms S.M. McHALE:  I thank the member for Maylands for the question.  Yes, it is in part to do that and to 
harness the opportunities that exist so that we can add value by using the resources of Tourism Western Australia 
and others.  I will ask Mr Muirhead to give the member further information on the protocols and activities.   

Mr R. Muirhead:  That is the reason special protocols are being put in place.  They are also being put in place 
to make sure that when a major event comes, a lot of things can happen very quickly and very easily to get that 
leveraged benefit.  That includes local government; transport services, whether they be taxi or bus services; and 
issues such as extending licensing, policing and traffic control.  It is a matter of trying to make it very easy to 
bring together a lot of factors that are sometimes difficult to get working together across government.  There has 
been a long, ongoing process to identify the best way to put in place a special events protocol, whether it is 
through legislation or whatever.  We are now moving to a point at which more or less every event will start with 
a protocol or agreement.  We will probably move to a legislative base to roll that out, but it will take some time 
to get through the process.  We believe events like the one mentioned by the member - surf-lifesaving is a classic 
example - will attract a huge volume of people in WA, and we must be able to cope with that volume of people 
and do it well.  The Rugby World Cup and the Australian Tourism Exchange last year are other examples that 
had high volumes of people with high expectations.  We must ensure that we meet those expectations and that 
Western Australia looks to them like a good destination. 

Mr B.S. WYATT:  I am happy to forgo my question if you, Madam Chair, want to move along. 

The CHAIRMAN:  That is fine with me. 

Mr G.A. WOODHAMS:  I refer to the dot point at the top of page 781 that reads - 

Completed the final consultation phase of the Aboriginal Tourism Strategy for Western Australia.  The 
strategy brings together marketing and development needs for the Aboriginal tourism sector. 
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What consultation with Aboriginal communities led to this final consultation phase?  Are Aboriginal 
communities empowered in a sense to develop their own tourism opportunities or will they be guided by the 
overarching tourism umbrella of Tourism Western Australia? 

[3.00 pm] 
Ms S.M. McHALE:  I thank the member for Greenough for that question; it is a very important one.  It is more 
likely to be done through the Western Australian Indigenous Tour Operators Committee with Tourism WA, but 
not exclusively.  However, I make the point that international visitors in particular are very keen to understand 
and experience authentic Aboriginal experiences and culture.  I say “authentic” to make sure that no cowboys try 
to cash in on our cultural heritage.  There is huge interest, particularly from people in countries such as Germany 
and Switzerland who want to better understand our indigenous heritage.  They also want a quality tourism 
experience, and we must ensure that emerging businesses are supported and will have the capacity to deliver 
those experiences to international tourists.  Therefore, the indigenous tourism strategy is really about nurturing 
and supporting communities that want to establish tourism operations or experiences.  Aboriginal people who 
want to build those tourism ventures will be partnered with experienced mainstream tourism businesses to try to 
build collaborative partnerships and will be linked with public and private sector investors to also provide advice 
to start-up indigenous tourism operators.  We have secured $220 000 each year for the next four years to help us 
do that.  We want to work with and strengthen WAITOC so that it is a strong body that represents and is an 
overarching umbrella for indigenous tourism operators.  Who was consulted in the process?  The across-
government consultation process was undertaken by members of WAITOC across the state. 

Mr G.A. WOODHAMS: I have a further hypothetical question.  If people in an indigenous community such as 
in Mullewa wished to become part of this strategy to develop their own tourism opportunities, what is the 
gateway and how would that happen for them? 

Ms S.M. McHALE: Initially it would be through our regional manager, hypothetically.  For Mullewa there 
would be a Geraldton tourism person. 

Mr G.A. WOODHAMS:  Yes, through Mike Flood, in fact, is the indication. 

Ms S.M. McHALE: Yes.  He would work with that group and would link the group with WAITOC or other 
businesses in the community.  There would be support offered with items such as transport opportunities to get 
to Mullewa, accommodation and how we could ensure that there was a total experience. 

The CHAIRMAN:  The member for Carine has the last question on the list. 

Ms K. HODSON-THOMAS: I refer the minister to page 774 and the “Outcomes and Key Effectiveness 
Indicators” table.  Will the minister advise me whether the key findings in the recommendations on key 
performance indicator research, which was prepared in August 2005, will be tabled in the Parliament? 

Ms S.M. McHALE: I think I have already done that. 

Ms K. HODSON-THOMAS: We thought the minister had as well, but it does not appear to have been tabled.  I 
think it has been released but I do not know whether it has been tabled in the Parliament. 

Ms S.M. McHALE: Madam Chair, I think I sent a copy to the member for Capel.  I think he asked the question 
and pointed out that I had not tabled it.  We then sent him a copy and I thought we had corrected that.  If that is 
not the case, it is nothing more than an oversight and I am happy to give the member for Carine a copy and table 
the report. 

Ms K. HODSON-THOMAS:  I understand that the bills and papers office has told us that it has not been tabled. 

Ms S.M. McHALE: That can be easily corrected.  I know that we gave the member for Carine’s colleague a 
copy of it. 

The appropriation was recommended. 
[3.10 pm] 
 


